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Nearly 200 Starbucks U.S. stores have petitioned for elections.
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Delta executives said
Wednesday that customers
are still snapping up seats
even as fares rise, which has
allowed it to recoup the
higher fuel costs. Delta ex-
pects its revenue in the sec-
ond quarter to reach 93% to
97% of 2019 levels. Typically
it takes a few months for
ticket prices to catch up with
rising costs, but Mr. Bastian
said demand is so strong that
there hasn’t been much of a
lag.

“We’ve been trying to
catch up to this robust de-
mand,” Delta President Glen
Hauenstein said Wednesday.
“We haven’t seen a lot of re-
sistance to the price points
that we have in the market.”

them.
Prices climbed to their

highest levels since 2008 as
Russia’s invasion of Ukraine
drove up crude-oil prices last
month. Delta reported a 33%
increase in jet-fuel prices for
the first quarter, to $2.79 a
gallon. The company said it
expects a price as high as
$3.35 a gallon, including a 20
cents-a-gallon benefit from
its refinery, in the second
quarter.

Airfares have started to
climb as carriers pass those
higher costs on. Domestic
ticket prices in March were
20% higher than 2019 levels,
and up 15% from February, ac-
cording to the Adobe Digital
Economy Index.

voting power in Peloton after
some major share sales over
the past year. Mr. McCarthy, in
an interview last month, said
investors who control 70% of
voting shares of Peloton, in-
cluding Mr. Foley, have agreed
to put off any discussions
around selling the company
while Mr. McCarthy executes
his turnaround plan.

Mr. McCarthy has said he
plans to cut costs and create a
company more focused on a
digital presence and less reli-
ant on sales of exercise equip-
ment. Subscription-based
business models tend to gen-
erate higher valuations on
Wall Street than manufactur-
ers, and Mr. McCarthy has
said he thinks he can apply
strategies that worked at Net-
flix and Spotify to Peloton.

January. A few weeks later,
Peloton said it would replace
its founder and chief execu-
tive, John Foley. Mr. Foley be-
came executive chairman and
Mr. McCarthy, former finance
chief of Spotify Technology SA
and Netflix Inc., became CEO
and president and joined Pelo-
ton’s board.

Peloton sales soared during
the height of the pandemic
and the 10-year-old company
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Delta reported an adjusted
net loss of $784 million, or
$1.23 a share, for the first
quarter, beating the $1.27 an-
alysts expected, according to
FactSet. Operating revenue
was $9.3 billion, including
nearly $1.2 billion in third-
party sales from the oil refin-
ery the company owns.

Corporate and interna-
tional travel, mainstays of
Delta’s business, started to
bounce back during the quar-
ter, the company said. Lucra-
tive business travelers have
been slower to return than
vacationers, who have more
or less gotten back to prepan-
demic levels of flying.

Delta said domestic corpo-
rate sales were 50% of 2019’s
level during the quarter, and
hit 70% in March. Interna-
tional sales showed similar
gains, climbing to 50% of 2019
levels in March.

Delta plans to operate at
84% of its 2019 capacity lev-
els in the second quarter, a
level of flying that Mr. Bas-
tian described as “disci-
plined,” as the airline tries to
avoid the growing pains and
staffing shortfalls that have
led some rival carriers to cut
schedules in recent weeks.
Delta is hiring about 200 pi-
lots a month as it looks to
ramp up.

“We’ve been balanced,
we’ve been disciplined, we’ve
been ahead of it,” Mr. Bastian
said.

booking volumes at levels
higher than we’ve ever seen
in our history,” Mr. Bastian
said. Even concerns about the
spread of the new Omicron
BA.2 variant, which has
driven increases in case num-
bers in some parts of the
country, haven’t derailed de-
mand, Mr. Bastian said in an
interview.

“There appears to be no
concerns, candidly, about any
variant or the virus,” he said.
“Everyone is ready to get past
it.”

Mr. Bastian said Covid has
become a “manageable sea-
sonal virus.” As a result, the
airline is lifting the $200
monthly health-insurance sur-
charge it began requiring un-
vaccinated employees to pay
last year when the airline said
it needed to mitigate poten-
tially steep hospital bills for
unvaccinated staff who con-
tracted the virus.

Rising jet-fuel prices are
now one of the biggest
threats to airline profits, but
executives have said they are
confident they can weather
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Delta Sees
Rebound
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1Q 2022
–$940M

Delta Air Lines net profit/loss

*U.S. Gulf Coast kerosene-type jet fuel
Sources: S&P Capital IQ; the company (profit/loss); Energy Department (prices)
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PARIS—Stellantis NV share-
holders took the unusual step
Wednesday of rejecting the
Jeep maker’s pay plan for top
executives, including Chief Ex-
ecutive Carlos Tavares.

The move follows criticism
by the French government and
a small French investor that the
CEO specifically was earning
too much and his pay package
was abnormal.

In a nonbinding shareholder
vote, more than 52% of votes
cast opposed the company’s pay
plan, which also includes com-
pensation for board members.
The vote took place at the auto
maker’s annual meeting held
virtually in Amsterdam.

A total of 47.9% shareholders
voting approved the policy, ac-
cording to Stellantis.

While the vote carries no
weight, it is uncommon for in-
vestors to take such a defiant
stance at an annual shareholder
meeting. Through March 31,

shareholders this year had
voted down compensation ques-
tions at three companies in the
Russell 3000 index, or about
2.2% of those holding votes, ac-
cording to compensation con-
sulting firm Semler Brossy.

Stellantis, which owns more
than a dozen auto brands, in-
cluding Jeep, Dodge and
Chrysler, plans to pay Mr. Tav-
ares €19.15 million, or $20.86
million, for 2021, according to
its annual report. That doesn’t
include long-term incentive
payments.

“It is our conviction as a
board that in a meritocracy, re-
warding on the basis of perfor-
mance criteria is a fundamental
element of our policy,” Stellan-
tis Chairman John Elkann told
shareholders Wednesday. He
added the board would consider
the vote, but underscored it
was a recommendation.

The CEO also is confronting
criticism from investor Phitrust,
a French activist fund, which
said in a report that Mr. Tava-

res’s compensation was too
high. The investor—which cal-
culated his 2021 compensation
at €66 million, including long-
term incentives—questioned
whether it could be justified
given the group would likely
have to cut jobs as part of a
massive restructuring.

Stellantis said Phitrust’s pay
calculations were misleading
because they are based on Mr.
Tavares having fully reached
2028 objectives, while using to-
day’s share price.

The French government
took aim at Mr. Tavares’s pay
Wednesday with Finance
Minister Bruno Le Maire de-
scribing it as excessive. Bpi-
france, the French state in-
vestment bank which owns a
6.15% stake in the company,
was among the shareholders
to vote against the compensa-
tion package.

“We must reflect on the
question of managers’ pay in
relation to the pay of com-
pany employees,” Mr. Le

Maire told French TV on
Wednesday. He added that
more closely aligning execu-
tive pay with other company
employees should be done at
the European level or France
would lose its best bosses.

France is in the midst of a
presidential election with vot-
ers set to choose between in-
cumbent Emmanuel Macron
and far-right challenger Marine
Le Pen in a runoff on April 24.
High inflation and rising living
costs have been the dominant
themes of the campaign.

Mr. Tavares last year led the
formation of Stellantis, a global
car company created from the
cross-Atlantic merger of Fiat
Chrysler Automobiles NV and
Peugeot-maker PSA Group.

The newly combined auto
maker reported net income of
€13.22 billion in 2021, or about
$15 billion. Overall, revenue
rose 14% last year to €152.12
billion, despite deep production
cuts from the continuing com-
puter-chip shortage.

BY NICK KOSTOV

Stellantis Shareholders Reject
Executive, CEO Pay Packages

turned profitable. But supply
issues and a drop in demand
as people return to gyms have
caused the company’s value to
plummet.

Mr. Foley, as of last month,
still controlled around 35% of

Peloton CEO Barry McCarthy
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CEO Carlos Tavares is also confronting criticism from a French activist fund, which said that his compensation was too high.
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ment.
Neil Saunders, managing

director of GlobalData Retail,
said Bed Bath’s inventory sys-
tems haven’t been working
properly. At some times, there
was too much stock and other
times too little, and some-
times goods were sent from
stores back to distribution
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centers to fulfill online orders,
according to his checks with
company employees. “We do
not accept the excuse that this
is supply-chain induced,” Mr.
Saunders said.

Mr. Saunders added that
many of the company’s new
private-label brands—a key
pillar of its turnaround strat-
egy—are underwhelming.

“The net result is an offer
that is reasonable but no-
where near powerful enough
to drive customers in what re-
mains a very crowded and
competitive space,” he said.
“The quality of the new
brands is, in our opinion, no-
where near as good as it
should be.”

Bed Bath
Posts Drop
In Sales

store employees because so few
workers have voted in labor
elections. Mr. Schultz said less
than 40% of employees have
voted in union elections among
the U.S. stores that have tallied
unionization votes so far.

The interim CEO is pushing
store leaders to encourage all
workers to vote in the growing
number of union elections tak-
ing place at U.S. stores. “No
one should allow a vocal mi-
nority to control the destiny of
a particular store or district or
region or the entire company,”
Mr. Schultz said Monday.

The company also needs to
show that Workers United, the
union backing Starbucks
Workers United, hasn’t negoti-
ated better benefits and pay
than what Starbucks currently
offers in its other contracts,
Mr. Schultz said.

Richard Minter, Workers
United’s director of organiz-
ing, said of Mr. Schultz: “His
false promises will not stop
the movement.”

Starbucks executives said
they plan to provide further
information to store leaders
about what unions can do
through collective bargaining
and what they can’t, like fix
broken cafe equipment.

A Starbucks Workers United
national organizing committee
member said interest in union-
izing among baristas has con-
tinued since Mr. Schultz has
returned as CEO and accused
the company of interfering
with elections and firing pro-
union employees. “We will con-
tinue to fight to hold Starbucks
accountable to the company we
know it could be,” she said.

Starbucks has said an em-
ployee’s interest in unioniza-
tion doesn’t exempt it from
applying long-held employee
standards when it comes to its
workers.

Schultz also said he came into
contact with union organizers
personally during his first
week back in the CEO role and
disagreed with their approach
and message.

“Outside labor unions are
attempting to sell a very dif-
ferent view of what Starbucks
should be,” he wrote in the
message Sunday.

Baristas affiliated with the
Starbucks Workers United
union are increasing their criti-
cism of Mr. Schultz. They have
notched more unionization vic-
tories since Mr. Schultz has
started in his third stint as
CEO, including two Boston-area
stores that voted to unionize
Monday. A store in Eugene, Ore.
voted 17-0 to unionize Wednes-
day. The NLRB is expected to
count an additional vote on
unionization at a Starbucks lo-
cation in Virginia on Thursday,
along with tallies at Seattle,
Richmond, Va. and Louisville,
Co. stores next week.

Maria Suevo, a Boston-area
barista who said she was cele-
brating her store’s unioniza-
tion Monday, said she found
Mr. Schultz’s messages to em-
ployees on unions deeply in-
sulting. “I’m an extremely pro-
union partner,” Ms. Suevo
said. “I don’t hate Starbucks.”

In a sign of Mr. Schultz’s
emerging strategy for tackling
unionization at Starbucks loca-
tions, Mr. Schultz said the Star-
bucks Workers United labor
group doesn’t fully represent

ContinuedfrompageB1

Starbucks
Fights
Union

The S t a te o f M i n a s Ge r a i s ,
through the State Secretariat
f o r I n f r a s t r u c t u r e a n d
Mobility, announces that the
Special Bidding Commission,
under the terms of current
legislation, constituted by
art.1 of SEINFRA/DER JOINT
RESOLUTION NO. 005, of May
14, 2021, decides to change the
deadlines provided from event
3 onwards of item 11.1 of SEINFRA
INTERNATIONAL BIDDING
NO.001/2022. The schedule
w i t h t h e new dead l i n e s ,
according to the new wording
of item 11.1 of the Public Notice,
is available on the website
www.infraestrutura.mg.gov.br.
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